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Present Interim work: Amsterdam

Tim T. Voors
+31 (0)6-12432926
mail@timvoors.nl
www.timvoors.nl

Moerland 21, 1151 BH Broek in Waterland, The Netherlands.
39 years old, Born. 28-08-1972, Zeist, The Netherlands.
Dutch. I Lived in England for 15 years between 1977 and 1991

Michael Hall Rudolf Steiner School in Sussex, Engeland (VWO / A-levels). 1977-1991
Graphic Design at The Academy of Fine Arts ‘Minerva’
Academy of Arts in Warsaw, Poland 1995. in Groningen, The Netherlands. 1991-1996
Watano Matsuzaki Communications Amsterdam 1995
Ogilvy & Mather Advertising Amsterdam 1996

Interim Creative Director (2007 until present)
TBWA\Neboko Amsterdam (12 months 2011)
IceMobile Amsterdam (4 months 2011)
DDB Amsterdam (3 months)
Tribal DDB Amsterdam (7 months)
Euro RSCG 4D Amsterdam (6 months)
Cayenne Amsterdam (1 month)

Freelance Art Director (2007 until present)
Agencies: TBWA\Neboko, Tribal DDB, IceMobile, DDB, Ogilvy, Woedend!, Euro RSCG 4D, Roorda, SkipIntro, TAXI, Noise, Pool
Brands: Budweiser, Nike, KNVB, Coca-Cola Light, Philips Global, Becel, Samsung, KPN, Tele2, Peugeot, Honda, Audi,
Heineken, Belgium Railway, Holland Casino, Kraft, Grolsch, Zilvere Kruis, Leger des Heils, Vodafone

ADCN Board member, Art Directors Club Netherlands (2010 until present) www.adcn.nl
FREE Board member and co-Founder. ʻFREEʼ is a network organistation by and for freelancers (2008 until present) www.freeforfree.nl
KNVB Meer dan Voetbal Foundation, ʻThink-Tankʼ member. www.meerdanvoetbal.nl
Ma Media College, Round Table advisor member. www.ma-web.nl

ADCN jury member 2011
Spin Award jury member 2007
Jonge Honden jury member 2010, 2011

Agency.com, Amsterdam (2006 - 2007)
Function: Creative Director, MT member
Responsibilities: Creative Direction & managing a team of 15 creatives, pitches, client relations, presentations, workshops
Clients: Procter & Gamble Europe, T-Mobile, Heineken International, Organon

TBWA\Tequila\  Amsterdam (2004 - 2006)
Function: Senior Art Director
Responsibilities: Pitches, Cross Media concepts:
Clients: TomTom, UPC, ING Bank, Playstation, Amstel, Nivea, AH

TBWA\ Interaction Company, Amsterdam (2004 - 2005)
Function: Art Director
Responsibilities: Pitches, Cross Media concepts
Clients: Playstation, Nivea, UPC Europe, ING Bank, Bouwfonfs, Amstel, Microsoft, Consument & Veiligheid, Plan Europe

Lost Boys, Amsterdam (2000 - 2004)
Function: Creative Team Lead. Responsible for department of 12 creatives,
Responsibilities: Pitches, strategic partner for clients, concepts, brand guides, design, art direction
Clients: Xbox / Microsoft, FIFA worldcup.com, Heineken International, Wehkamp, Coca Cola, Anne Frank Stichting, Unilever

Y&R (BBCW), Amsterdam (1996 – 1998)
Function: Art Director. Clients: American Airlines, Danone, Enertel, Saab

World Press Photo, Amsterdam (1994 – 1998, part-time) 
Function: Translator & designer

VOORSi.com, Barcelona - Amsterdam (1999 - until 2006) Function: Founder & Creative Director
David Espluga Advertising, Barcelona (1999)Function: Art Director. Clients: Nike Spain, Sports Bar Spain, FC Barcelona
HTM Media Barcelona, a multimedia design company (1998 – 1999) Function: Art Director
Nationale Nederlanden Insurances, Barcelona (1998) Function: Sales Agent

2011 One Show Pencil Silver, 1 Eurobest 
2010 Cannes Lion Film Finalist, 4 x ADCN Finalists, 2 Spin award Finalists, SJP, Accent, DDB Pinnacle Silver
2009 FWA site of the day, Nokia
2009 Majoor Bosschardt Prijs Winner, Eurobest silver, 1 Epica, 2 British Bimas, 1 Iaidm
2009 ADCN Awards, 1 x Finalist, ‘best art direction’, Dutch Homeless Cup
2008 Webby Awards, 2 x Winner + People’s Voice Gold, ’Philips Aurea’ best campaign, ‘Philips AMBX’ best Viral
2008 Spin Awards, 1 x Finalist, Philips Aurea, best Design
2008 Spin Awards, 2 x Finalist, T-Mobile Wendy’s Wereld, best video & best interactive campaign
2006 Bronze Epica, Heineken Experience, 'The secret H sign', best viral campaign
2006 Gold Euro Effie (EACA), 'TomTom Go', 'Democratization of Car Navigation' campaign
2004 Silver Spin Award, 'Vingers in de lucht', best cross media concept for Consument & Veiligheid
2004 Esprix Award, Nivea 'Share that you care', best cross media concept for Nivea
1999 Golden LAUS, Art direction & Design Club Spain (ADG FAD) (ADCN lamp) Best site in Spain 1999 for Discoverynet
1998 'Macromedia Site of the day', for Discoverynet
1997 'Young Creative Winner', Young Dogs Award. Prize: trip to Cannes AdFestival 1997

Teacher at School of Journalism, University of Windesheim (2007 - 2010. 1 Day a week) Subject: Visual storytelling
Teacher at Academy of Fine Arts of Breda St. Joost (CMD) (2002 - 2006) Subject: Cross Media Concept and Design
English Teacher at Berlitz, Warsaw, Poland (1995) Function: English language teacher of Business English to adults

Photoshop, Illustrator, Indesign, Power Point, Keynote, Visualising.
My Band, Singing, Skating, Family life, Religion, Going places.

Board member

Jury member

Past work experience: Amsterdam

Work experience: Barcelona

Awards

Teaching experience

Skills
Pleasures

mailto:mail@timvoors.nl
mailto:mail@timvoors.nl
http://www.timvoors.nl
http://www.timvoors.nl
http://www.adcn.nl
http://www.adcn.nl
http://www.freeforfree.nl
http://www.freeforfree.nl
http://www.meerdanvoetbal.nl
http://www.meerdanvoetbal.nl
http://www.ma-web.nl
http://www.ma-web.nl

